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The past 20 years, with China's rapid development of e-commerce to obtain, 
there have been many e-commerce sites, such as Taobao, Jingdong, the main 
business products from department stores, flowers, clothing to appliances and so 
on. Rarely appear agricultural e-commerce site. Taiwan is a very rich local 
agricultural and sideline products, good quality Taiwan agricultural products, 
special flavor well received by consumers, but consumer demand is limited for a 
long time on the island. From 1991 permit mainland Taiwan agricultural products 
to enter the mainland market, Taiwan's agricultural exports to the mainland more 
and more, especially in mainland China to Taiwan in 2005 agricultural implement 
zero tariffs after the mainland market for Taiwan's agricultural exports the 
increasing importance. 
Cross-strait agricultural and sideline products e-commerce platform of the 
system goal is to build a based on the entity industry of agricultural and sideline 
products, on both sides of the strait are highly professional and vertical, 
e-commerce platform, to provide users with sales of agricultural and sideline 
products business, trade, logistics supply services and supervision of complete 
industrial chain, and spread the national and local industrial policies, the 
international market dynamics, etc., with membership fees, tenants, advertising, 
consultation service, electronic trading commissions, financing loan service fee as 
the main profit model, is a comprehensive "B2B + B2C + spot trading system" 
focus on e-commerce project of agricultural and sideline products industry. The 
cross-strait industrial chain of agricultural and sideline products, all the nodes is 
gathered in this comprehensive e-commerce platform, through this project 
aggregation platform, realize the intensive, large scale, the social effect. 
This research first analysis of the mainstream of e-commerce platform at 
home and abroad, especially in clothing, cosmetics, medicine, mature class electric 
business platform for analysis and research, of its construction, operation and 















construction and development of agricultural and sideline products to reference. 
Second is to use the method of questionnaire investigation, visiting research study 
analyzing the status quo of the agricultural materials products circulation channels, 
combined with the trend of the development of agricultural industry in China, to 
analyze the inputs a forward-looking and necessity of the development of 
e-commerce has. Third, based on ASP.NET platform technology to realize the 
design platform; Selected language is powerful and usability strong c # language; 
Database platform choice is a relatively safe and reliable, powerful SQL Server 
2005. In this paper, designs the electric business platform at the front desk of 
agricultural and sideline products, the main function modules, including 
membership management, sale of agricultural and sideline products, the new 
stores management, classification of agricultural and sideline products display 
function module;Building front main function modules, including the background 
management, menu bar, agricultural and sideline products management, order 
management function module, etc.In this paper, the implementation of business 
transaction platform at the front desk main function module and the background 
process and main function module content.Finally has carried on the system test to 
the platform and the outlook. 
Electric business platform of agricultural and sideline products tested to 
improve the problems, the emergence of the system to our country modern 
agriculture informatization development play a supplementary role, this study on 
the development of agricultural and sideline products of the same kind of 
e-commerce has a certain reference significance. 
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大户约 46.68万户，他们手下经营的耕地的总面积达到 6500万 hm2 ，农业合作
社的数量由最初的 70000个变成现在的 500000个，尤其是农业合作社的数量激
增程度令人惊叹，而现在其增速并未减缓，反而保持稳步上升。 












































































美国在 1998 年全部的电子商务业务总额仅仅占全年国内生产总值的 0.8%，而






































电子商务企业数量已达 2.5 万家，同比增长 21.5%[23]。2012 年我国电子商务市
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